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Quality Commitment:
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3.

To place the customers requirements sincerely on the first
priority, only follow this concept the best quality product can be
created, the mutual dependent and assistant relationship can be
stablished.

.CSCC commits to provide excellent products, timely delivery and

after-sales service to ensure the declaration of customer first.
CSCC commits to target carbon neutrality in 2050 and takes
action to achieve energy conservation and carbon emission
reduction.

CSCC concentrates on the issues of internal and external clients
and stakeholder, and commits to formulating action plans and
implementing target management of Environmental (E),

Social (S), and Governance (G), and move towards to sustainable
quality management.
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